
 

 

Marketing Manager 

Active Me 360 CIC 
£38,000 – £42,000  |  Fair Oak, Hampshire (Hybrid)  |  Reporting to: Head of Marketing & 
Communications 

Social Enterprise  •  Investors in People  •  17,000+ children engaged weekly  •  Hybrid working 

About Active Me 360 

 

Active Me 360 is a Community Interest Company (CIC) on a mission to change lives by 
improving health and wellbeing through the power of physical activity, sport and education. 
We operate across Hampshire and West Sussex, engaging more than 17,000 children every 
week through four service pillars: Active Schools, Active Holidays, Active Communities and 
Active Futures. 

As a certified Social Enterprise, we reinvest 65% of our profits directly back into local 
communities. We hold an Investors in People accreditation, and are the first education and 
sport provider in Hampshire to be awarded the Bronze Social Value Quality Mark. When you 
work here, the work genuinely matters and you can see our impact in action. 

The opportunity 

 

This is not a tick-box execution role. Our Head of Marketing and Communications leads the 
strategic direction, but this role is central to shaping it. We are looking for someone who asks 
“who is this actually for?”, challenges what we have always done, brings their own ideas, 
and then delivers them well. 

You will join a small, close-knit marketing team at a genuinely exciting time. We are growing, 
expanding our reach across the region, and entering a period of significant development that 
will bring new opportunities and an expanding remit for the right candidate. 

Across four service areas with distinct audiences: schools and teachers, families, community 
partners and aspiring professionals, you will be hands-on across all marketing channels 
while thinking critically about what we are doing and why. No two weeks look the same. 

What you’ll do 

 

Strategy and campaigns 

• Contribute actively to marketing planning: questioning, challenging and offering ideas, 
not just implementing direction 

• Plan and deliver multi-channel campaigns across our four service areas, always tied to 
clear objectives and defined audiences 

• Manage the annual marketing calendar, proactively preparing for key dates, 
awareness campaigns and major events, for example our 360 Health and Wellbeing 
Conference 



 

 

• Build effective working relationships with department managers to keep marketing 
activity aligned with operational priorities 

Digital and website 

• Own day-to-day management and regular updates of the WordPress website, keeping 
content accurate, engaging and optimised 

• Support SEO performance with the HoM&C by monitoring key metrics, acting on 
improvements and keeping us visible to the families, schools and communities we 
serve 

• Work alongside our Customer Success Manager to keep HubSpot running smoothly: 
maintaining contact lists, building email sequences and ensuring data is clean and 
segmented ahead of campaigns. You will use HubSpot every day across email 
marketing, socials and campaign delivery 

• Plan and deliver digital campaigns that grow brand awareness and generate enquiries 
across our service areas 

Social media and PR 

• Lead implementation of the social media strategy across all platforms, working with 
and developing the Marketing Apprentice on content planning and production 

• Stay ahead of platform changes, trends and emerging opportunities, making informed 
recommendations to the Head of Marketing & Communications 

• Draft and distribute PR content for relevant company updates, new services and 
community impact stories 

Reporting and insight 

• Produce regular social media and campaign performance reports that are clear, 
consistent and actionable 

• Work with the Head of Marketing to interpret data and insights from across the 
department remit, and contribute to strategies that respond to what the data is telling 
us 

• Bring a curious eye to what is and is not performing, and come to the table with ideas, 
not just observations 

• Familiarity with GA4 is useful but not a dealbreaker; you do not need to own website 
analytics but you should be comfortable using data to inform your thinking 

Content, production and AI 

• Produce high-quality visual content using Canva 

• Use AI tools actively and intentionally as part of your daily workflow: for drafting, 
ideation, repurposing content and improving efficiency 

• Travel to our delivery locations across Hampshire and West Sussex to capture 
content, support holiday camp set-up and connect with operational teams (typically 
around once a month, more often in the school holidays) 

Team and internal communications 

• Manage and develop the Marketing Apprentice, helping them grow their skills and 
marketing thinking 



 

 

• Support the People and Culture team with consistent, engaging internal 
communications 

What we’re looking for 

 

Essential 

• Around 5 years of marketing experience in a broad, multi-channel role 

• Proven ability to plan and deliver campaigns across multiple channels with clear 
objectives and measurable outcomes 

• Hands-on WordPress experience: comfortable managing and updating content 
independently 

• Proficient in Canva for creating on-brand visual content across formats 

• Experience with a CRM platform; HubSpot experience is a strong advantage 

• Demonstrated use of AI tools as part of a professional marketing workflow: active, 
practical use, not just awareness 

• Strong written communication skills across different audiences, formats and channels 

• A strategic curiosity: you ask why before you ask how, and you are not afraid to say so 

• A collaborative working style: comfortable contributing ideas and being genuinely 
challenged in return 

• Willingness to get involved, offer insight and ideas and to support colleagues where 
needed to meet team and company goals 

• Full UK driving licence (required for travel to delivery locations) 

Desirable 

• Experience in the education, sport, charity or social enterprise sector 

• Familiarity with GA4 or similar web analytics tools 

• Familiarity with paid social or Google Ads 

• PR or media relations experience 

Who you are 

 

You are not someone who waits to be told what to do. You notice things: an underperforming 
campaign, an audience we are not talking to, a trend worth testing, and you say so. You are 
energised by variety, comfortable with a full and changing calendar, and you take genuine 
pride in work that reaches families and communities rather than just hitting KPIs. 

You will thrive here if you want your marketing to mean something, and to see it working in 
person. If you think you are the person for us but don’t have all the essential experience, 
don’t be put off, we can teach the right person. 

What we offer 

 



 

 

Salary: £38,000 – £42,000 depending on experience 

Working pattern: Hybrid: minimum 3 days per week in our Fair Oak, Hampshire office, with 
work from home flexibility on remaining days 

Travel: Regular travel to delivery locations across Hampshire and West Sussex to connect 
with the teams and communities we serve 

Private Medical Insurance: All team members who pass their probation are enrolled onto 
our Vitality PMI programme, giving you fast access to private healthcare and rewards for 
healthy living 

360 Reward Scheme: A profit-linked bonus scheme shared across the whole team, plus an 
individual performance element based on your key value indicators each year 

Other Benefits: Investors in People accredited organisation, free onsite parking, training 
and ongoing CPD, real opportunities for advancement 

Growth: A genuine opportunity to expand your remit and lead a larger team as the 
organisation grows 

 
 
To apply, please submit your CV and covering letter to hello@activeme360 for the 
attention of Zoë Dunn. Please do not use the Apply Now form on our careers page.  


